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NAAIA EASTERN REGIONAL CONFERENCE

Nearly 50 Minority Insurance Professionals Attend Second Regional Conference in DC

WASHINGTON, D.C.—

The National African-
American Insurance Associa-
tion (NAAIA) hosted its 2™
Annual Eastern Regional
Conference April 27 to 28 at
the Washington D.C. Con-
vention Center. About 50
minority insurance profes-
sionals attended the event,
which was sponsored in part-
nership with the Independent
Insurance Agents & Brokers
of America (ITABA). The
conference featured network-
ing events, educational work-
shops and access to informa-
tion for insurance profession-
als.

A number of sponsors
helped to make the NAAIA
Eastern Regional Conference
a success. The conference’s
primary sponsor was Allianz
Insurance Company of Amer-
ica. Other sponsors included
Travelers and ITABA.

The conference kick-off
reception was on Thursday,
April 27. Edward Mouton,
owner of Mouton Insurance
Brokerage and NAAIA com-
mittee chairman, was the mas-
ter of ceremonies for the
event. The reception included
a special presentation to in-
dustry veterans, Milton Moses
and J. Ralph Murray by
NAAIA National Chairman
Aubrey Branch and Immedi-
ate Past Chair Roosevelt
Haywood III. Moses and
Murray were given Lifetime
Achievement Awards for their
pioneer efforts, achievements

and leadership as minority,
independent agents in the
industry. Special guests in-
cluded ITABA officers Robert
Rusbuldt and Barbara Miller-
Richards and members of the
NAAIA National Board. En-
tertainment was provided by
local artists, Sol Edler and
Zwei.

On the second day of the
conference, NAAIA confer-
ence attendees participated in
the ITABA’s Diversity Lunch-
eon with keynote speaker
Blake Morant, Professor of
Law and Director of the Fran-
ces Lewis Law Center at
Washington & Lee Univer-
sity. He is also Vice Chair of
the American Bar Association
Committee on Diversity.
NAAIA’s workshops that day
were presented by Allianz on
“Building A Business,” which
provided independent agents
with information on products
that could expand their busi-
ness opportunities. Another
workshop was presented by
Travelers on Acquisitions and
Mergers for current and pro-
spective agency owners.

Immediately following the
educational workshops,
NAAIA Conference partici-
pants received first hand
knowledge of insurance mar-
ket updates, including new
industry regulations and im-
pact of catastrophic losses,
from a special panel of
knowledgeable insurance ex-
ecutives. They included: mod-
erator Bob Rusbaldt; panelists

Ramani Ayer, CEO of The
Hartford; Michael L. Browne,
President/CEO of Harleys-
ville Insurance; Gary R.
Gregg, president of Liberty
Mutual Agency Markets;
Edward M. Liddy, chairman,
president and CEO of the
Allstate Corporation; and
Paula Rosput Reynolds,
president and CEO of Safeco.

The Conference’s final
speaker was former Secretary
of State General Colin Pow-
ell, whose appearance was
coordinated by the IIABA.
Powell provided guests with
his unique insights into the
responsibilities of the office
of US Secretary of State; his
personal experiences; current
global relations and an update
on his personal endeavors.
The standing ovation of the
audience of approximately
2,000 was evidence of Pow-
ell’s reception.

NAAIA will host its 9"
Annual National Conference,
September 13-16, 2006, at the
Marriott Marquis in Atlanta,
Georgia. For more informa-
tion, visit our website
www.naaia.org or call toll
free number to national head-
quarters at 1-866-56NAAIA.

The NAAIA is a non-profit
organization, established to
promote networking, career
and business opportunities for
minorities in the insurance
industry.

NAAIA
STATEMENT OF PURPOSE

The NAAIA was organized to
create a network among minorities
who are employed by insurance
companies or self-employed in the
insurance industry. Pooling this
wealth of talent contributes to the
growth of the association and its
members through sharing of pro-
fessional experience, knowledge,
and information.

The NAAIA will attempt, on a
continuous basis, to promote pro-
fessionalism in a manner that will
lead to industry recognition and
future career opportunities.

NAAIA MISSION STATEMENT

The National African-
American Insurance Association
(NAAIA) shall coordinate the na-
tional efforts of the African-
American insurance organizations
and professionals.

The organization will also in-
vite individual memberships from
those who do not have a local
chapter in their areas. If interest
does exist to build a local chapter
in a respective city, NAAIA will
contact the nearest member asso-
ciation for follow up.

The NAAIA shall engage in
the following activities: quarterly
newsletter, plan and promote na-
tional conferences, advocacy in-
volving national issues, influence
in many insurance-related areas,
and maintain an insurance data-
base.

For more information on
NAAIA, visit the website

WWW.naaia.org.
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ALLIANZ LIFE INSURANCE CO. OF NEW YORK JOINED FORCES

WITH NAAIA TO HOST WORKSHOP & GALA

A recent business building
workshop and gala, hosted by
the National African-American
Insurance Association|

(NAAIA), drew more than 120 g,f 3

insurance agents, corporate |
executives and other support- | =8
ers from across the country to
New York’s Hilton Times
Square to learn about Allianz

North America annuity and
long term care insurance prod-
ucts, and will provide relevant
financial service education to
the black community. The
New York workshop is the first
in a series of events and ac-
tivities scheduled to take place
in key cities throughout 2006.

Allianz Life Insurance Com-

Life® of NY products and ser-
vices, and to share strategies
that will help agents educate
the African-American com-
munity on investing, retire-
ment and living comfortably.
Sponsors for the event were
Allianz Life Insurance Com-
pany of New York, Marsh and
Travelers.

pang of New York (Allianz
Life” of NY) provides fixed and
variable annuities, long-term
care insurance products, and
healthcare excess of loss ser-
vices in the New York area.

Allianz Life Insurance
Company of North America
was founded in 1896 and
based in Minneapolis, Allianz
Life Insurance Company of
North America is a leading

Pictured here left to right are Charmaine Davis, vice-chair of
NAAIA’s national board; Chris Geist, regional sales vice
president, South region, Allianz Life Insurance Co. of N.
America; Omar Rogers, internal sales manager, Allianz Life
Insurance Co. of N. America; Kimberly Byer, NAAIA na-
tional board member and interim president of NAAIA of New

York Tri-State chapter; Walter Lancaster, director-
multicultural markets, Allianz Life Insurance Co. of N. Amer-
ica; and Keith L. Johnson, senior vice president, national sales
manager for fixed/EIA, Allianz Life Insurance Co. of N.
America.

The keynote speaker was
Ellene Felder-Scharnott from

Right Management Consult-
ants. The focus of her talk was
“‘How To Do Strategic Networking
Effectively.” Everyone who at-
tended received many exceptional
pointers on networking.

In 2005, Allianz Life of NY, along
with Allianz Life Insurance Com-
pany of North America, formally

announced its support of NAAIA, a
nationwide nonprofit organization
that assists African-American insur-
ance professionals with career de-
velopment and advancement
strategies. The collaboration will
familiarize NAAIA and its member
agents with Allianz Life of NY and
Allianz Life Insurance Company of

provider of fixed and variable

annuities, life insurance poli-
cies, long term care insurance prod-
ucts, and health excess of loss in-
surance products in the U.S. Allianz
Life Insurance Company of North
America is one of the primary com-
panies of Allianz AG. Allianz AG
employs over 162,000 people
worldwide.

NAAIA NATIONAL CONFERENCE SEPT. 13-16

NAAIA’s 2006 Annual Confer-
ence in Atlanta, Georgia, will be held
on September 13-16, 2006. The
theme will be “Enhancing Our Fu-
ture, Embracing Diversity.”

The conference will feature panel
discussions, educational workshops,
networking sessions and a gala. To
date, Marsh, Allianz, NCCI, Safeco,
Zurich, Aetna, CNA, Travelers, Met-
Life and AON will be sponsors of the
event. For more information on spon-
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sorship, call 1-866-56-NAAIA.

The conference will be held at the
Marriott Marquis Hotel, 265 Peach-
tree Center, Atlanta, GA, 30303. For
room reservations, call 1-404-521-
0000.

If you want to expand your profes-
sional and business opportunities,
and put your career on the fast track,
join us at the national convention.
Don’t miss finding your key to
success!

To register or for more informa-
tion, call 866-56-NAAIA or visit the

website www.naaia.org .

SAVE THE DATE!
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SUCCESS TIPS FOR INSURANCE

AGENTS

Experts agree that there are
a few basic principles that will
help insurance agents achieve
success in this highly competi-
tive industry, according to pre-
pared materials on the website
www.agent.insureme.com.

Having a great product you be-
lieve in is the first step. Beyond
that, successful agents share spe-
cific practices that will take you
from mediocre to overwhelming
success in your business.

1. Be Tenacious — Because peo-
ple are busy, be prepared to call
a minimum of five times to
reach them — even if another cli-
ent referred them or they asked
for a quote themselves.

Just because you can’t immedi-
ately reach your prospect does-
n’t mean they’re not interested.
It may only mean they are un-
available at that time. Keep try-
ing!

2. Follow-Up Rapidly

The faster you reply to their
needs, the more likely they will
buy what you’re selling. Re-
sponding rapidly shows your
potential client that you are very
important to them.
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3. Provide Excellent Service

Make your clients your first
priority. If they feel you can’t
give them what they need or
that he or she is a burden,
they’ll go to someone else.

4. Always Get Referrals

Current satisfied customers are
great sources for new business.
Also, consider asking custom-
ers to tell others about your ser-
vices. It’s much more convinc-
ing for potential customers
when information on your busi-
ness comes from their friends
and relatives.

5. Keep In Touch

Nothing tells existing clients
how much you appreciate them
like a thank you card after the
sale, or greeting card to com-
memorate special occasions in
their lives. Emails are also a
great way to keep in touch.

Showing your customers
you’re thinking of them also
brings you to the top of their
minds. And if they need other
products or services, they’ll
remember to call you.

SOURCE:
www.agent.insureme.com
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NAAIA NATIONAL BOARD

AUBREY BRANCH, Chairperson
Branch, Hernandez & Assoc.

Las Vegas, NV

CHARMAINE DAVIS, Vice-Chairperson
Marsh USA, Inc.
Washington, DC

TODD PITMAN, Treasurer & Finance
Chairperson

NeighborWorks Insurance Alliance

Decatur, GA

DONALD DAVIS, Secretary
Travelers

Naperville, IL

ROOSEVELT HAYWOOD III
Immediate Past Chairperson

Haywood and Fleming Assoc.

Gary, IN

JERALD TILLMAN, Founder
Jerald Tillman Insurance Agency

Cincinnati, OH

MONA CARTER, Membership Chairperson
National Council on Compensation Insurance, Inc.

Boca Raton, FL

ALEJANDRA GARZA, Public Relations
Chairperson

Aetna, Inc.

Chicago, IL

WENDY BROWN, Board Member
Zurich
Atlanta, GA

KIMBERLY BYER, Board Member
Axis US Insurance

New York, NY

RONALD ALLEN, Board Member
A. Allen Insurance Agency

Chicago, IL

KATHY HAWKINS, Board Member
The Hartford
Atlanta, GA

LeROY BOSTIC, Board Member
Lewis & Thompson Agency, Inc.
Detroit, MI
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@ NAAIA NOW IS THE TIME !

NAAIA

1718 M Street, NW
Box 1110

Washington, DC 20036
(866) 56-NAAIA

(702) 648-6951Fax)

WE’RE ON THE WEB!
Www.naaia.org
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John Landry Leads New NAAIA Chapter

More than 20 insurance profes-
sionals and their guests recently gath-
ered for a special “Meet and Greet”
sponsored by the Southwest
Ohio/Northern Kentucky Chapter of
NAAIA.

The event was hosted by Camp’s
Collision Center, 1930 Dana Ave.,
the only African American collision
center in Ohio to have a Hertz Rent-
A-Car on site.

The Cincinnati area chapter is
planning many more such meetings
in various venues on at least a
quarterly basis, said John Landry,
president of the Southwest
Ohio/Northern Kentucky Chapter.

“We invite every African Ameri-
can insurance professional in the
Tristate to become an active member
of our chapter,” said Chapter Presi-
dent Landry, who is also senior vice
president at Napco, LLC. “NAAIA is

In Cincinnati, Ohio

A recent SW Ohio/N. Kentucky NAAIA
Chapter “Meet and Greet” at Camp’s
Collision Center in Cincinnati, Ohio.

not just for insurance agents, but also
for underwriters, claims adjusters,
loss control, actuaries and manage-
ment on the agency side and also on
the company side.”

NAAIA membership is essential
for every African American in the
insurance agency, Landry continued.

“In this day, you can’t get enough
networking, contacts and informa-
tion,” Landry said. “You never know
when your company may downsize
and you may need to look for em-
ployment. You may also want to gain
information on furthering your career
by meeting other people who do what
you do in other companies.”

Future plans for the chapter in-
clude: reaching out to high school
students to expose them to the oppor-
tunities in the insurance industry and
doing radio talk shows on community
insurance issues. For more informa-
tion on the Cincinnati chapter, call
513-733-8732.



